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SUSAN BIJL

The story

2020: 20 years of reducing waste in a colourful way.
Recollection is not just a flashback on the bag with
the flash, it’s also a rejoice of plastic not produced,
not used, not wasted, and not ending in nature. It’s a
remembrance of what SUSAN BIJL is: a sustainable
alternative, a catalyst in the revolution.

Recollection is also a flash forward, as we
constantly rethink our means of production, in

a constant re-evaluation of our impact on the
environment. Recycling is key, and so is repackaging.
The research never stops, in our effort to reshape
consumer behaviour. Recollection is the first

SUSAN BIJL collection completely made of

recycled ripstop nylon.

Recollection is a colourful celebration, offering many
favourites from SUSAN BIJL collections of the past
20 years. Together all these recreated colour combi-
nations form a surprisingly coherent and very joyful
overview of what SUSAN BIJL has stood for all these
years. Always fresh, always original, and always
moving forward. In this brochure we look back at all
the colourful collections that we have made during
these 20 years.

Recollection offers the classic The New Shopping
Bag in long gone colour combinations, as well as re-
cent must-haves like The New Pouch, The New Bum
Bag and The New Backpack in combinations that are
all new. As we cannot look back, without reimagining
the present and shaping the future.

Recollection

The story
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SUSAN BIJL

2000

Recollection

The end

of the
plastic

bag!

Born a true minimalist, Susan is always looking to
make her world more efficient. Getting rid of need-
less stuff around the house played a major role in
her life as a kid and still does in present day life.

Combined with a good sense of form and colour, this
led to the idea of a bag that would make all plastic
bags irrelevant. In the local kite store, she discovered
the advantages of ripstop nylon. Strong yet thin,
lightweight, an almost paper handfeel and available
in many surprising colours. Taking the classic shape
of the plastic bag as a starting point, she shaped her
design and made it even more functional by making
the side creases deeper, adding volume. Finally, she
added a diagonal stripe, The Flash to be able to add
a contrasting colour to her design.

The New Shopping Bag was born.

When Susan still made bags by hand and on
request, Peach & Fluo Pink was a frequently
asked for combination.

SUSAN BIJL

Recollection

photo: Kaboul Vermijs



SUSAN BIJL Recollection

2003

After making 200 bags by herself on popular
demand by family and friends, Susan decided
around 2002 that it was time to find a place where
they could reproduce her simple but detailed
shopping bags. Crafting the bags was taking up
most of her daytime. To be honest, she didn’t have
a very technical background in sewing and there-
fore spent many hours of frustration and swearing
behind the sewing machine. She really wanted to
move on to new projects but felt she had to end
this ‘bag project’ in a worthy way.

model: Eline

Since ripstop nylon was mostly being produced in
Asia, it seemed like a good choice to look for a bag
manufacturer in China. At first, they suggested many
small changes (in their eyes: improvements) for
Susan’s design, such as a small inside pocket and
stitches on the handles. But as persistent as Susan
is when it comes to her designs, she didn’t want to
hear of any adjustments.

With a strong sense for colour Susan also has quite
a determined mind when creating combinations.
With this first production, she wanted to create

as many different colour combinations as she did
when making the bags by herself.

With fabric minimumes, this resulted in an order of
13.000 pieces in the first production. Without any
so-called pre-sales or promotion, she decided to
take the leap.

In May 2003 the first official collection of
The New Shopping Bag was presented.
14 colours, 41 combinations!

photo: Ruud Baan - styling: Isis Vaandrager - model: Barbara

Brown & Fluo Yellow is a colour that still stands
out from this first collection.

SUSAN BIJL Recollection

The
New

Shoppingbag

10 colors / 41 combinations

Small / Large s
th hoppingbag@: bijl.nl

- % www.susanbijl.nl

photo: Vincent van Duin

14 colours
41 combinations



SUSAN BIJL

2005

Recollection
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SUSAN BIJL

lder

As 2003 marked Susan’s first reproduced collec-
tion, she had to make up her mind and reconsider.
Giving birth to her first child Spijker in 2003 as well
as being surrounded by over 40 boxes with newly
produced shopping bags in her living room wasn’t
quite the idea of minimizing the household...

With only a webshop and hardly any physical sales
points, sales started slowly. But after being featured
in Volkskrant Magazine (Dutch Newspaper) things
took off!

Moving the stock out of the apartment and into her
husband’s artist studio automatically led to his invol-
vement in the business of bags. Amongst the first
to sell The New Shopping Bag were shops such as
Stedelijk Museum Amsterdam, Gemeentemuseum
Den Haag, and Beljon. Soon the brand was intro-
duced to the Japanese art book publisher Gas as
Interface and the Japanese adventure began.
Within 2 years Susan had to place a second order
at the factory. Her bags were discovered by the
buyers of Paul Smith and United Arrows and The
New Shopping Bag became available in London,
New York, Milan and Tokyo.

A most wanted combination from this collection
was Fluo Pink & Black.

photo: Steven Dahlberg - model: Zia

Recollection

photo: Theo Audenaerd - model: Susan



SUSAN BIJL

2006

Recollection SUSAN BIJL Recollection

Arigatou
gozaimashita!

Arigatou gozaimashita!

What? That’s a way to say ‘thank you’ in Japanese

for something that has happened to you in the past.
Between 2004 and 2005 our bags sl
their way to artist pop-up shops indi
help of Gas as Interface SUSAL
duced to young creatives ap
in sustainability around Jaf
Bag appeared in thousands €
magazines and even on Natio

Susan started to make special cold
tions for the Japanese market. The
love with the simple but sophisticated
colourful and sustainable Shopping Bag
over 1.000 stores in Japan were selling S
original design.

Very ‘Kawai’ colour combinations from the Japan
specials were Electric Blue & Sky Blue, Pale Pink
& Peacock, Pistachio & Fluo Yellow and

Warm Grey & Electric Blue.

photo: Gas as Interface



SUSAN BIJL

model: Kee

Recollection

SUSAN BIJL

With such success in Japan, ambitions for
the European market grew as well. In 2008
Susan released her biggest collection of
shopping bags so far.

14 base colours (such as Mauve, Green Sheen

and Warm Grey) creating 56 combinations. And

the introduction of The New Shopping Bag in Mini
(now the small size) for the smallest family member.
It was a very busy time. Just before she gave birth
to her second child Kee, she launched a brand-new
collection with leather bags and accessories.

The New Shopping Bag was transformed into a
leather version with the flash in a very subtle con-
trast using the suede side of the leather. A leather
pouch and the so-called Super Shopper found its
ways into high end boutiques in Hong Kong, Japan
and The Netherlands.

A popular combination from the 2008 collection
was the classic Black & Fluo Pink.
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Recollection

photo: SUSAN BIJL



SUSAN BIJL

2012

Some years passed. Focus switched between
many different projects.

A third child, Jan, was born. In 2012 we sat down to
rethink SUSAN BIJL. When you name your company
after yourself, it is sometimes difficult to see yourself
separated from your work. In order to move forward
and rethink what we had been doing the past

12 years, we had to approach SUSAN BIJL more

as a brand without losing the personal touch.

The result of this rethinking in 2012 is still at the
core of our brand. Create well designed, colourful,
sustainable items for daily use. Easy in use, but very
elaborate in its design. This led to the introduction of
The New Pouch in 2013.

Recollection

photo: Ruud Baan - styling: Isis Vaandrager - model: Aruna

On our quest to reduce waist and take responsibil-
ity for our planet we decided to stop working with
leather which is not only harmful for animals but also
needs a huge amount of chemicals before it can be
used in fashion. Instead, we would focus only on
ripstop nylon. It’s very strong, light weight, easy
in-use and of a coherent quality.

Many favourites emerged from this era, such as
Apricot & Beige, Burgundy & Sky Blue, Lavender
& Rust, Moutarde & Lavender, Rust & Powder and
Salmon & Red Alert.

SUSAN BIJL

Recollection

model: Vince



SUSAN BIJL

2014

Seaweed
Rock
Ocean
Miami
Coral
Sulphur
Sky
Shrimp

photo: Bob Goedewaagen / SUSAN BIJL

Recollection

e office, and store. 2014 also marks
our ongoing collaboration with design studio 75B.
They redesigned our identity and integrated our
signature flash in the logo.

In the same year we presented the new collection
Horizons. This was the first collection with an actual
title and sort of thought out colour concept, with
colour names such as Seaweed, Rock, Ocean,
Miami, Coral, Sulphur, Sky and Shrimp. From that
year on, each collection would carry eight base
colours defined around a theme or concept. With
the eight colours, Susan would create twenty-four
different colour combinations.

Horizons’ Seaweed & Ocean was a bestseller and
thus deserves a spot in our 2020 collection

SUSAN BIJL

photo: Bob Goedewaagen / SUSAN BIJL

Recollection

photo: SUSAN BIJL



SUSAN BIJL

2015

S

-

Our bags are famous for their bright and
challenging colour variations and combinations.
Yet, more basic colours such as black and dark
blue have always been very popular and much
requested amongst our customers. To complement
our annual collections and specials, we introduced
a collection made of basic colours that will never
run out of stock: Black, Navy, Grey, Pine, Camel
and Blue.

After this collection with more tonal colours, Susan
was craving for a contrasting palette. Therefore,
2015 became the year of the RGB collection. Red,
Green, Blue, Yellow, Cyan and Magenta as the six
main colours, complemented with Black and White.
Using colour names such as White Light and Pretty
Pink, referring to pop culture, she made a very bold
collection. The Black & White and the White & Black
combinations were so strong and popular amongst

SUSAN BIJL

our clientele, that we introduced a November special
that year with only Black and White bags. This was
also the introduction of the solid bags, where the
Flash and base have the same colour. The all white
and all black bags were sold out in the wink of an
eye. How ironic for a colourful brand such as SUSAN
BIJL! In this year we added two new designs to our
collection, The New Foldable Backpack and The
New Protectable, a protective sleeve for your laptop
or portable device.

models: Bauke & Ari



SUSAN BIJL Recollection SUSAN BIJL

2017 :
cPaAlr

Around 2016 - 2017 governments all around the
world finally started to discourage the use of
plastic bags. Even though we were already offering =
an alternative to the single-use plastic bags, we FESSIVG_

realized we had to think ahead and keep on trying 4 g -
to decrease our footprint and make our business :
more sustainable. Because recycled ripstop nylon
wasn’t easily available at that time, we investigated ' -
what would be the best alternative. Bluesign® is a /
holistic system that provides solutions in sustai- 4
nable processing and manufacturing to industries 1
and brands. We changed to 100% bluesign certified .
ripstop nylon from 2016. SUSAN BIJL
In 2017 we introduced our Care & Repair service,
offering free repair to our customers for bags that
have a hole or rip. With the Care & Repair we hope
to inspire consumers to buy less and show them that
broken items can be repaired and used for many
years again.

photo: SUSAN BIJL

Another sustainable measure we took in 2017 was
our Leftover collection. In November that year we
introduced a collection made entirely of leftover
fabric that was laying around in the warehouse of
our factory. Besides finishing all (unusable) pieces of
fabric, it also created a collection of colour combina-
tions that surpassed the original collections.

In the same year we made small adjustments to
The New Pouch, but the effect couldn’t be bigger.
Small loops and a strap turned the pouch into a
shoulder bag, giving it an extra function. These
additions were introduced in a special collection.
We asked fellow Rotterdammer and designer
Bertjan Pot to design a print for our bags, as we
had done the year before with Experimental Jetset
and 75B. Instead of offering a print, Bertjan pro-
posed to use six colours instead of the usual two.
After this collection, The New Pouch in its new form
became indispensable.

Surprising new colour combinations from the
Leftover collection 2017 were Helio & Fluo Yellow
and Lilac & Cees.

photo: SUSAN BIJL
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graphic design: 758 - models: Railey, Kevin



SUSAN BIJL
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2018

profiling: Ellie Uyttenbroek - model: Ebony

Recollection

2018 marks the year of new designs. The New
Backpack and The New Bum Bag became instant
classics in the expanding SUSAN BIJL world.

Most customers might not know, but many of
Susan’s designs have been laying around her
studio before they end up in the collection — some
even for years! They need time to ripen and prove
themselves to be of necessity. Such a product is
The New Raincoat, made of a soft but waterproof
ripstop nylon. Just like all SUSAN BIJL products,
the design looks uncomplicated at first sight, but is
rather sophisticated. Made with a minimum of fabric
wastage because of the pattern being almost one
piece and using the full width of the original fabric
and hardly any seams.

In 2018 we also celebrated Susan’s birth year with
the collection 1975. With colour names such as
Cleese, Volvo, Zappa, Floyd and Jaws, we drew
inspiration from that specific 1970s generation. It
also pinpointed the fact that Susan is in the center
of the generations embracing the brand: from
young stylish teenagers to conscious and urbane
80-year-olds.

Floyd & Oak was amongst the most popular
combinations from the 1975 collection.

SUSAN BIJL

e | e e

model: Lewis & Boris

the design looks
uncomplicated
at first sight,

but is rather
sophisticated

Recollection

model: Emre
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SUSAN BIJL The New Foldable Backpack

Recollection

The New Foldable Backpack MEDIUM

A long-lasting, high-quality, lightweight, water
repellent, super strong backpack. Foldable into
side pocket. Made from 100% recycled bluesign®
certified ripstop nylon with a waterbased coating
and high-quality zipper.

Carries > 20 kg

Large: 54 x28 x15cm /22 x 11 x 6inches /22,5 L
Medium: 40 x25x10cm /15 x10x4in/10L
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fidfar &> 20kg
L:54x28x15cm/225L
M:40x25x10cm/10L

SUSAN BIJL The New Pouch

Recollection

The New Pouch MEDIUM & The New Strap

A long-lasting, high-quality, lightweight, water
repellent, super strong and super handy organizer or
etui with adjustable belt to secure a pouch and wear
it crossbody. Made from 100% recycled bluesign®
certified ripstop nylon with a waterbased coating
and high-quality zipper.

Large: 35 x 25 cm / 13.7 x 9.8 inches
Medium: 29 x 19 cm / 11.4 x 7.5 inches
Small: 19 x13 cm / 7.5 x 5.1 inches
Strap: 105 x 1cm / 41.3 x 0.4 inches

FUWR—F (F) & FILWARSYT

RESTC ERECEIBKNIZELIL ETHLKRT
BEVPTWN N\ T OFRGEEEST ZDIC>TD N
ANTIR—F %Y )Y —/\y T ICTEBFETRIRERR
NILMIEKED—T > 7% HELT2100% blue sign®
RBEDYYTZANYZ (HIFEZBIE BN TEZENL EIE
HFBEWFrrOvEESRBEDY v/\—%ER,

L:35x25cm
M:29 x 19 cm
S:19x13cm
ZARZv7:105 x1cm
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SUSAN BIJL The New Protectable

The New Protectable 13 INCH

A long-lasting, high-quality, lightweight, water
repellent, super strong and super handy sleeve

for your 13” laptop. Made from 100% recycled
bluesign® certified ripstop nylon with a waterbased
coating, filled with neoprene and finished with a
high-quality zipper.

Size: 35 x25.5cm x 2.5cm /13.7 x 10 x 1inches

30
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#FILWPCHRET—R (131VF)
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KEX:35x255cmx25cm

SUSAN BIJL

The New Raincoat LARGE

A long-lasting, high-quality, lightweight, waterproof,
super strong and oversized raincoat with adjustable
hood and sleeves, foldable into inside pocket which
is a medium pouch and comes with a strap.

Made from 100% recycled bluesign® certified
ripstop nylon with a waterproof coating, sealed
seems, high- quality zipper and snaps.

Size: Large

31



The New Bum Bag Recollection SUSAN BIJL The New Backpack Untitled

It
:
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M:19 x 28 x 8.5¢cm
S:13x18.5x6.5¢cm

The New Backpack

A long-lasting, high-quality, lightweight, waterproof,
super strong and protectable backpack with a
laptop pocket.

Made from 100% recycled bluesign® certified
heavyweight ripstop nylon & polyester with a
waterproof coating, filled with neoprene and finished
with a high-quality zipper.

Carries > 20 kg
Size: 35 x 27 x10cm /13.7 x 10.6 x 4inches /10 L
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Y7 &> 20kg
KEX:35x27x10cm/10L
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SUSAN BIJL The New Shopping Bag Recollection

~a¥- 0 B

2000 2003 2005 2006 2006 2006 2006 2008
Peach & Fluo Pink Brown & Fluo Yellow Fluo Pink & Black Pale Pink & Peacock Electric Blue & Sky Blue Pistachio & Fluo Yellow Warm Grey & Electric Blue Black & Fluo Pink

>

;

o
\ H \
. ‘ - /’;- ‘é—"
2012 2012 2012 2012 2012 2012 2014 2015
Salmon & Red Alert Apricot & Beige Burgundy & Sky Blue Rust & Powder Lavender & Rust Moutarde & Lavender Seaweed & Ocean Keyblue & Redlight
Horizons RGB
|’ & v
\
\ ]
2015 2015 2015 2015 2015 2017 2017 2018
Redlight & Blueback Black & White Black & Black Greenscreen & Pretty Pink TV Yellow & Blueback Helio & Fluo Yellow Liliac & Cees Floyd & Oak
RGB Black and White Black and White RGB RGB Leftover Leftover 1975
The New Shopping Bag LARGE collection (24 items) FLWoayEYIN\y7 (K) LI 3> (245K)
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SUSAN BIJL

The New Shopping Bag

-

The New Shopping Bag SMALL collection (12 items) FLWavEY I\ () L7y 3v(124)




SUSAN BIJL The New Backpack

The New Backpack collection (6 items)

38
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SUSAN BIJL The New Foldable Backpack

The New Foldable Backpack LARGE collection (2 items)

e

i

V4

FLUWNy o)y oaLyvay (65) The New Foldable Backpack MEDIUM collection (4 items)

Recollection
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SUSAN BIJL The New Pouch

gl

The New Pouch LARGE collection (12 items)

40
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The New Pouch

SMALL collection (12 items)

FLWR—F () aLIvay(125&)
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SUSAN BIJL The New Strap / The New Protectable

The New Strap collection (10 items)

The New Protectable 13 INCH collection (2 items)

42
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SUSAN BIJL The New Raincoat

The New Raincoat LARGE collection (3 items)

Recollection

FLWLr>vd—haLv¥3> (3R)
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SUSAN BIJL The New Bum Bag Recollection The New Bum Bag Recollection
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The New Bum Bag MEDIUM collection (6 items) FUWIT AR R—FIAL O3> (F) (6:5) SMALL collection (6 items) FLWITZARNR—FOL T3> () (658)
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SUSAN BIJL

In the year 2000, Susan Bijl set out to create a bag.

As a student of Rotterdam’s Willem de Kooning Academie,
she wanted to design one that would render all others
obsolete.

That bag is The New Shopping Bag.

Born partly from the idea of reducing the waste involved
with the production of plastic bags; and partly from the
‘less is more’ Dutch design philosophy, The New Shopping
Bag was an instant hit amongst friends, fashion-lovers and
designers alike. The bag’s original design was based on

the silhouette of a generic plastic bag. Susan gave it her
own spin by creating a colourful variation, crafted from
Ripstop nylon. The same fabric kites are made of, Ripstop is
both indestructible and lightweight — making it the ultimate
choice. The only thing lacking was a signature. After many
sketches and prototypes, Susan created the iconic ‘Flash’ -
a diagonal stripe that has appeared on every product she’s
designed since.

We started out small. In the first two years, Susan sewed
almost 400 bags at her studio in Rotterdam, before selling
them directly to independent boutiques in the Netherlands.

After attracting positive attention from the press, and
piquing the interest of boutiques all over the world
(including Paul Smith in the UK and Japan’s United Arrows),
we slowly began to grow from a small-scale art project into
areal business.

The confidence and enthusiasm of both our retailers and
customers helped us spread The New Shopping Bag - in
more than 250 variations - from Scandinavia to Australia.

products

All our products are crafted from bluesign-certified Ripstop
nylon. Not only is it strong and durable, but it can hold

a great amount of weight. Using fabric made under the
bluesign-certificate eliminates harmful substances from the
manufacturing process. It sets and maintains standards for
products that are both safe and environmentally-friendly.
Our fabric has a water-based coating that’s also water-
repellent. This has a smaller environmental impact than a
traditional PU coating.

low-impact, high-quality

To reduce our impact on the environment even more,
‘Recollection” has been entirely made from recycled ripstop
nylon. This is an important step in our constant search for
offering our high-quality products in a way that does the
least harm to our environment.

specials

Over the last couple of years we have released special
collections in cooperation with HAY, the city of Rotterdam,
International Film Festival Rotterdam and a series of fantastic
Dutch designers like 75B, Experimental Jetset, Bertjan Pot,
Michiel Schuurman and Ellie Uyttenbroek.

Recollection
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The New Shopping Bag
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