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WE BUILD DRAWINGS

‘Architects do not actually build buildings,’ says
Mikkel Frost, co-founder of Danish architecture firm
CEBRA. ‘What we build is an idea. To visualize it, we
build drawings.’ The evolutionary process of how
aphorisms develop into precise architectural
concepts is illustrated through a collection of Frost’s
sketches and watercolours.
Over 200 drawings are organized into 20
sections, each relating to one of CEBRA’s projects. An
index containing colour photographs and renders of
their works further illuminates how the drawings are
translated into reality. A written version of Frost’s
TEDx talk Let your fingers do the talking introduces
the book and elaborates on its impetus: to bring a
spotlight to the craft of drawing as a powerful tool
for creation and communication.

The craft of drawing as a powerful tool
for creation and communication
Categories Architecture, Creative Process,
Illustration
Author Mikkel Frost
Graphic Design Frame
208 pages
145 x 208 mm
250 sketches and watercolours
Softcover
£25 / €29
ISBN 978-949-2311-38-2
English
September 2019

•
•
•
•

A collection of 200+ sketches and watercolours
by Danish architect Mikkel Frost.
Organized into 20 sections, each referring to
one of the projects by internationally
recognized architecture firm CEBRA.
The book provides insight into the architect’s
creative process, illustrating how an idea
develops into a well-defined concept.
In a compact and handy format, the book
champions drawing as a powerful and
important communication tool for everyone.
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MOMENT
Redefining the Brand Experience
Tokyo-based design firm MOMENT, run by Hisaaki
Hirawata and Tomohiro Watabe, creates rich and
sleek commercial environments for a wide spectrum
of brands, having attracted many celebrated clients.
Their work ranges from store designs for high-end
fashion brands to temporary retail spaces, cafés,
restaurants, and ambient plans for department stores.
This book highlights the duo’s versatile and
skilful visual approach, detail-oriented spatial
branding and alluring lighting design for interior
solutions that are both functionally and emotionally
driven. Illustrated by a large selection of beautiful
photography, project features are accompanied by
informative texts that delve into the design concepts,
as well as the studio’s tactics to help clients succeed
by redefining brand experiences.

A versatile and skilful visual approach
to redefining brand experiences

Categories Creative Process, Interior Design,
Retail Design
Authors Hisaaki Hirawata and Tomohiro
Watabe
Graphic Design Hisaaki Hirawata and
Tomohiro Watabe
256 pages
225 x 297 mm
300+ colour photos
Hardcover
£32 / €39
ISBN 978-9492311-44-3
English
September 2019

•
•
•

•

Readers gain an in-depth look at the retail
design processes of the Tokyo-based design
firm MOMENT.
Complete features of 28 retail design projects
realized by the firm’s founders Hisaaki
Hirawata and Tomohiro Watabe, and their team.
Informative texts accompany each project’s
feature, delving into design concept, as well as
the studio’s strategic approach in a ferociously
competitive industry.
Includes work for clients such as Iseey Miyake,
Starbucks and Patagonia.
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HYBRID FOOD RETAIL
Redesigning Supermarkets
for the Experiential Turn
Online shopping and changing consumer demands
radically transform the food retail industry for the
first time since the introduction of the supermarket
in the 1930s. After decades of stagnation, food
retail is currently one of the most creative fields
for designers, architects and other professionals
developing new formats like bio food markets, ‘to
go’ outlets and pop ups.
This handbook prescribes hybridization
– a fusion of supermarket and gastronomy,
co-working, hospitality or performative formats –
as a powerful remedy against the digital disruption.
As a result of a 3-year research with 60 students of
retail design at PBSA Dusseldorf and for the first
time in this field, Hybrid Food Retail offers an
overview of the history, an encyclopaedic analysis
of the elements and highlights the emerging trends
in the food retail industry.

After decades of stagnation, food retail is currently
one of most creative fields for designers
Categories Interior Design, Food Industry,
Retail, Education
Authors Bernhard Franken and Alina Cymera
Graphic Design Jens Müller
400 pages
165 x 240 mm
250 colour photos
Softcover
£25 / €29
ISBN 78-949-2311-39-9
English
October 2019

•

•

•

Written by leading scholars in the field from the
Peter Behrens School Of Arts, University of
Applied Sciences Düsseldorf, the authors cover
retail marketing, communications and design in
the development of a new approach to food retail.
This book puts forward hybridization as a remedy
against the disruption of the food retail industry
by the changing consumer demands brought
about by online shopping.
It offers an overview of the history of the food
retail industry, an encyclopaedic analysis of its
elements and highlights its emerging trends.

RECENT
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Categories Architecture,
Creative Process, Education,
Interior Design, Office Design
Author Clive Wilkinson
Graphic Design Frame
280 pages
240 x 280 mm
250 colour photos
Hardcover
£32 / €39
ISBN 978-949-2311-36-8
English
June 2019

Categories Interior Design,
Retail Design
Authors William Georgi,
Shonquis Moreno and Ana
Martins
Graphic Design Frame
400 pages
240 x 320 mm
400 colour photos
Hardcover
£60 / €69
ISBN 978-94-92311-35-1
English
May 2019

•
•

Readers gain insight directly from Clive Wilkinson
as he undertakes an inspiring investigation into
workplace design.
The author examines global developments in
workplace thinking, historical antecedents, and the
performance touch-points for the new office and
proposes seven humanistic principles for the
21st-century office design.

TBWA\Chiat\Day
‘Advertising City’

72

The headquarters of ad agency
TBWA\Chiat\Day was our first exploration of
the office as a microcosm of the city and also
the project that launched our studio in doing
global work. The building subject for renovation was a huge warehouse where the entire
500-person agency could be situated on one
floor, in one space. For this reason it offered
the starting point for a large distributed ‘village’ layout. The iconographic language used
spoke to memories of the city for community
orientation, rootedness and resonance.
They had been our first client in
1992 when we designed and completed their
offices on the third floor of the Frank Gehry
binocular building. Ad agencies are peculiar
beasts in the workplace world. They care more
about their physical space than almost any
other kind of company, for the good reason
that advertising lives or dies on the effectiveness of creative ideas, which work place design
can either help, support and enable, or resist
and disable.
Chiat/Day (the agency’s corporate
name before 1995) had moved offices every
five years. Each of the iterations had pushed
their workplace culture in a new direction. In
1995, as a response in part to growth and density challenges, they renovated their binocular
building in Venice to install the first real ‘virtual office’: no paper, no offices, no designated
workstations. Their visionary founder, Jay
Chiat, was always 10 years ahead of the times.
While the Chiat/Day virtual office attracted
worldwide attention, it fell short of providing a functional environment. The rest of the

world was still transacting business via paper,
so being the only electronic one was a major
challenge. Every document that entered the
office needed scanning since filing had been
consigned to the trash bin. Space was tight and
employees scrambled every morning to find a
spot to work. Being dispersed throughout the
office, no one knew where anyone was. While
teamwork improved in the face of adversity,
dysfunctional aspects drove down morale.
Some group leaders were forced to use the
trunks of their cars as filing cabinets.
Through the course of these struggles, the agency was bought out by the TBWA
network, and management determined that
a new work environment was needed. TBWA\
Chiat\Day had outgrown their existing premises and planned to relocate to the Playa
Vista area of Los Angeles. Few large office
space opportunities existed in 1996 for large
organizations in Los Angeles, and the agency’s
management jumped at the empty warehouse
in the Playa Vista industrial area.
The vision for their new headquarters called for the creation of an internal
‘village’ where the company could be brought
together in one space. The ambitious program
and the scale of the warehouse offered the
chance of developing this small city environment with multiple levels, green park space
and an irregular ‘skyline’. Traditional urban
planning concepts of Downtown, Main Street,
neighborhoods, parks, alleys, civic functions,
building facades and street furniture – and a
range of diverse structures accommodating
meeting spaces, with tents for project rooms

THE THEATRE OF WORK

ABOVE Sketches for the ‘City’
components.
BELOW Early sketch for the new
Gatehouse.

THE CITY AS SHARED MEMORY

Powershop 6 explores outstanding and inspirational
retail destinations that are setting the direction of
contemporary industry trends. Divided into chapters
illustrating key trends in the field, the 400-pages book
showcases 100 projects from across the world
completed in recent years.
Projects are selected based on their original
concept, creativity, innovative approach or the project’s
unmistakable wow-factor. Each project is presented on
two or four pages, through an engaging explanatory text
about the design, and a curated selection of stunning
photography and drawings. Editorial text and
interviews introduce each chapter, thereby
contextualizing the themes covered by the book. An
extensive index at the back of the book presents the
company profile, portrait and contact details of each
featured design studio.

Sergio Mannino Studio
MEDLY PHARMACY

SERGIO MANNINO’s playful
design incorporates community
into a hyper-refined environment

270

•

THE THEATRE OF WORK

DISRUPT AND PLAY

•

From pop-ups and luxury boutiques, to
supermarkets and gourmet shops, the projects are
divided into chapters that illustrate the latest trends
in retail design.
This book is the definitive title to feature a wide
range of retail space typologies while
contextualizing them in the wider scope of
contemporary industry trends.

POWERSHOP 6

RIGHT The walls behind the counter are built
in industrial corrugated mint green metal
mesh panelling, giving the store’s backdrop
unexpected depth and texture.
FOLLOWING SPREAD Intimate, warm, comfortable and comforting, the interior can help
connect customers to each other and to the
brand.

THE MEDIUM IS THE MESSAGE

SERGIO MANNINO STUDIO

MEDLY PHARMACY

271

STUDIO DAVID THULSTRUP

TABLEAU FLOWER SHOP

373

Studio David Thulstrup
TABLEAU FLOWER SHOP

136

The central hub of the
community was a container
6-pack of meeting spaces,
which incorporated a
fountain and reflecting
pond. The uppermost
meeting space was
accessed via a bridge
from the mezzanine.
The visible AC ducts serve
the enclosed rooms.

ABOVE Green vinyl benches seat two people back-to-back like conversation chairs.
These are a tribute to Shiro Kuramata, one of
Japan’s most important designers of the 20th
century.

NEW YORK – Local patrons of Medly Pharmacy
order online or from a smart phone app and get delivery to their homes within hours. Building on this digital
reputation, Sergio Mannino Studio gave the brand’s
first physical location an unusually elegant look and
feel: clean but not clinical, industrial but smooth,
been-there-forever and brand new at the same time.
The goal was to turn this young business into a
sell-through-every-channel retail platform where web
and cash till sales work in tandem. As designers Sergio
Mannino and Martina Guandalini put it, ‘a successful
online business needs a physical counterpart and our
design for Medly has been created with this in mind.’
At the same time, as a neighbourhood pharmacy,
another goal was to focus on community, welcoming
and connecting people.
The 176-m2 space in a Brooklyn neighbourhood
consists of two areas: one a cosy waiting room where
customers collect prescriptions, and a larger administration space in the rear. The first features an almost
completely pale aqua palette based on the brand’s
colour. This is expressed monolithically: through the
custom-made cement counter with a green to white
fading finish, white and mint green geometric tiles,
and the ceiling, walls and back wall made up of corrugated metal mesh panels, all of which are rendered in
the same hue.

Charlie Shuck

LOCATION Los Angeles, California, United States
COMPLETED December 1998
FLOOR AREA 120,000 square feet
POPULATION 500 growing to 900

Sergio Mannino

The modern workspace should amplify and celebrate
the activity of work and of human community, and in
the process, become vital and compelling ‘theatre’. In
defining this new landscape, The Theatre of Work
examines global developments in workplace thinking,
historical antecedents, the performance touch-points
for the new office, and proposes seven humanistic
principles that will inform a holistic design process
that can bring this concept of ‘theatre’ to fruition.
Each of these principles is demonstrated
through case studies of the work of renowned design
studio, Clive Wilkinson Architects (CWA). The outcome
of this process, with its multiple performative layers,
effectively promotes elevating a corporate brief of basic
needs and goals to a profoundly human-centred
presentation of ‘work as theatre’.

POWERSHOP 6
Retail Design Now

Irina Boersma

THE THEATRE OF WORK
Clive Wilkinson

372

POWERSHOP 6

THIS IS NOT JUST A CONSUMER GOOD
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Categories Creative Process,
Design, Food
Author SPACE10
Graphic Design Barkas
256 pages
240 x 330 mm
320 colour photos
Hardcover
£32 / €39
ISBN 978-94-92311-40-5
English
May 2019

Categories Interior Design,
Hospitality Design
Authors Jeanne Tan, Lauren
Teague, Angel Trinidad and
Ana Martins
Graphic Design Frame
464 pages
230 x 296 mm
500 colour photos
Hardcover
£60 / €69
ISBN 978-94-92311-34-4
English
February 2019

FUTURE FOOD TODAY
Cookbook by SPACE10

•
•
•

Step 1

Step 2

Step 3

Step 4

Reheat the buns in the oven
and the seed paste in a small
saucepan over low heat. Fry
the carrots in a bit of oil to
warm them up as well.

Slice the buns lengthwise.
Spread one large tablespoon
of seed paste in the middle
of each bun and wedge two
carrots inside it.

Lay the cucumber salad on
top of the carrots. Spread
a nice strip of mayo and
ketchup on the cucumbers.

Top everything off with
a scattering of roasted
onions and herbs.

P139

Night Fever 6 rounds up 100 jaw-dropping projects by
a troupe of international designers, offering a global
overview of the current hospitality design scene. From
itinerant nightclubs and characterful eateries to nature
retreats and multipurpose spaces, the book explores
cutting-edge approaches to the use of colour, light,
material and space.
Interviews with the likes of artist and architect
Didier Faustino, and designer Francesc Rifé add
context to each chapter. In its entirety, Night Fever 6
makes the case for one key notion: the urgent need of
designing for longevity, transcending temporary
fashions or trends.

Mealworm Patty
Potatoes

200 g

Beetroots

800 g

Parsnips

200 g

Mealworms

Step 1

Preheat the oven to 160°C. Put the potatoes,
beetroots and parsnips on a baking tray,
cover with foil and roast for about 1.5 hours
or until the vegetables are completely tender.
Let cool, then cut into bite-sized chunks.

Step 2

Fry the mealworms and shiitake mushrooms
in a pan with the salt and oil at medium heat
until they’re well browned. Let them cool.

•

50 g

Dried, blended
shiitake mushrooms 1
Salt

15 g
½ tsp

Clear rapeseed oil

4 Tbsp

Psyllium husk 2

20 g

Wheat flour

20 g

•
Step 3

Step 4

Mix the mealworms, roasted vegetables and
rapeseed oil together. Pass through a meat
grinder. Once it’s all minced, add the psyllium husk and mix well.

From itinerant nightclubs and characterful eateries
to nature retreats and multipurpose spaces, the
selected projects illustrate the latest trends in
hospitality design.
Editorial text and interviews introduce each
chapter, thereby contextualizing the themes
covered by the book.

el villa
amoo imagines a fictitious
long-lost shipwreck in a
contemporary andalusian bar

above The original door was restored to its
full height of 4.5 m, creating a grand new
entrance.
right Abstract marble objects structure the
space and add another play on tradition.
The bespoke cork stools create a visual
connection with the same material in
the ceiling.

night fever 6

1 If you can’t find these, look to
our ‘Base Recipes’ to make your
own. Otherwise, you can substitute
them with any other type of dried
mushrooms—or use 30 g of finely
chopped, fresh shiitake instead.

material

P145

In your work, how does light complement the use
of technology in creating immersive experiences? In my
ongoing research on ‘emotional hybrid spaces’ I use digital
technologies to shape new ways of sensible interaction,
aiming to stimulate empathy and encourage collective experiences. I believe light is a key element in this equation, as it
can shape unforgettable memories.
In your opinion, what is the importance of light
in hospitality design? Light can change our perception of
space and its dimensions. It evokes memories, provokes
affection, and changes the way we behave and interact with
each other. That’s why I believe it should play a major role
in hospitality design.

108

light

209

amoo

sao paulo-based designer guto requena,
requena founder of
estudio guto requena, talks about the role of light
as a stimulator of happiness, memories and a more
empathic world

Light plays a central role in your design for the
Parisian nightclub Terminal 7. Can you tells us about what
draws you to this project typology and how your light
installation shapes this venue in particular? I’m a nightlife
culture lover and relish in how a dance floor’s lighting design can invite us into a new and escapist sensorial event.
I believe a good clubbing experience should be a sort of
lapse in space and time, to make us happy, and allow us to
recharge our batteries. Light plays a major role in this.
Regarding Terminal 7, the eighth club I’ve designed
since 2009, the challenge was to design a space with both a
strong identity, and lots of flexibility. The parametric light
sculpture we designed, called Rhizomatic Grid, answers to
both requirements: it can be used as a huge chandelier with
a warm yellow light during an elegant dinner; during the
clubbing sessions, the software which controls the lights
uses the beats of the music as input for the visual effects.
When the VJ is present he can also play with mapping
projection and live dynamic effects.

Shape patties of about 100 g and lightly coat
them in the wheat flour. Heat a bit of oil in a
pan until it’s very hot, then add the patties.
Fry for 5–7 minutes per side. Season with
salt and pepper.

2 You can find this at your local
health-food store. Alternatively,
substitute it with 20 g of day-old
breadcrumbs.

el villa

‘light evokes memories,
provokes affection and
changes the way we
behave and interact
with each other’

night fever 6

Notes

208

andré klotz

A cookbook created with a lab mind-set, covering
not only cooking, but also growing, handling and
building.
Futuristic and aspirational, but with a down-toearth and hands-on approach to the topic.
SPACE10’s positioning within food and tech is
famed globally and draws constant attention.

How to Serve It

josé hevia

Future Food Today is a collection of recipes based on
future food trends, coming straight out of the SPACE10,
IKEA’s future living lab. The book expresses SPACE10’s
beliefs around food and food production. From ‘dogless
hotdogs’ and ‘algae chips’, to ‘bug burgers’ and
‘microgreen popsicles’, it’s packed with dishes we could
one day be eating on a regular basis. It also includes
simple guides to producing food locally and sustainably,
and explains how to use alternative ingredients,
gastronomic innovation and technology – such as
hydroponic farming – to offer an alternative to the
planet’s growing demand for food and excessive
consumption of meat.

NIGHT FEVER 6
Hospitality Design

interview

What are the main considerations to be had in
terms of lighting design in this project typology? I would
say there are three main considerations: flexibility, colour
and interaction. The first has to do with the possibility of
diming, changing focus and positions, thus helping support
a space’s different activities. The second allows the composition of different atmospheres, while the third permits a
more emotional and surprising experience.
What about the main challenge? To not forget the
power of shadows, we must design them as well.
Which of your previous project has most influenced your work with light today? Light Creature, a permanent art installation in the facade of a 30-floor building
in Avenida Rebouça in Sao Paulo. The work was installed 3
years ago and it somehow became an architectural icon. It
responds to the city’s air quality and soundscape, changing
colours and movements. What is more, passers-by can interact with Light Creature via an app. This project presented
a huge challenge and learning curve in regards to the use of
public space (a facade of a hotel).
How can light best be used in design? I’m currently
researching the power of light to stimulate empathy. I feel
that this should be a mandatory aspect of lighting design
in public and hospitality spaces: light as interaction, as a
memory component.

109

guto requena
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ONE ARTIST, ONE MATERIAL
Fifty Makers on Their Medium
Category Design, Art,
Creative Process, Materials
Author Frame
Graphic Design Frame
304 pages
200 x 265 mm
300 colour photos
Soft cover
£25 / €29
ISBN 978-94-92311-27-6
English
October 2018

In an age of digital predominance, One
Artist, One Material celebrates the
limitations and possibilities of physical
materials, by means of interviews with 50
world-renowned artists about their material
of choice.

LEGACY
Generations of Creatives in
Dialogue
Category Design, Art,
Architecture
Editor Lukas Feireiss
Graphic Design Frame
272 pages
200 x 265 mm
250 colour photos
Hard cover
£32 / €39
ISBN 978-94-92311-30-6
English
September 2018

This book tries to probe the question ‘What
is this phenomenon we call legacy?’ by
engaging in critical dialogue different
generations of creatives, connectors and
thinkers alike. In some cases, between
inherent legacy of parent and child, in many
cases between mentor and students, or
simply between friends.

BACKLIST

CAN ART AID IN
RESOLVING CONFLICTS?
100 Perspectives
Category Art & Politics,
Peace, Design, Art
Authors Noam Lemelshtrich
Latar, Jerry Wind,
Ornat Lev-er
Graphic Design Noa Schwartz
280 pages
250 x 290 mm
300 colour photos
Hardcover
£30 / €34
ISBN 978-94-92311-32-0
English
October 2018

Can Art Aid in Resolving Conflicts? explores
how art can assist in creating dialogue and
bridges across cultures and opposing
groups. Over 100 artists around the globe
explore the potentially constructive role of
the arts in conflict resolution.

CITY QUITTERS
An Exploration of Post-Urban Life
Category Design, Human
Geography
Author Karen Rosenkranz
Graphic Design Frame
256 pages
200 x 265 mm
300 colour photos
Soft cover
£30 / €34
ISBN 978-94-92311-31-3
English
September 2018

City Quitters portrays creative pioneers
pursuing alternative ways of living and
working away from big cities: 22 stories
from 12 countries and five continents, all
based in places with fewer than 10,000
inhabitants.

WHAT I'VE LEARNED
Twenty-eight creatives share
career-defining insights
Category Art, Architecture,
Creative Process, Education,
Fashion
Author Frame
Graphic Design Frame
248 pages
200 x 265 mm
250 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-92311-26-9
English
March 2018

The regular feature What I’ve Learned in
Frame magazine opens the door for readers
to discover more about their favourite
designers and architects. In candid
interviews, these individuals reflect on the
path their careers have taken them and the
industry at large.

THE OTHER OFFICE 3
Creative Workplace Design
Category Interior Design,
Office Design
Editor Ana Martins
Authors Lauren Grieco,
Jeanne Tan and Lauren
Teague
Graphic Design Superlarge
512 pages
235 x 300 mm
500 photos and illustrations
Hardcover
£60 / €69
ISBN 978-94-92311-20-7
English
February 2018

The Other Office 3 highlights inspirational
interiors that are setting the trends in
creative workplace design.
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GRAND STAND 6
Designing Stands for
Trade Fairs and Events
Category Event Design
Editor Ana Martins
Authors Evan Jehl and
Ana Martins
Graphic Design Frame
400 pages
240 x 320 mm
450 photos and illustrations
Hardcover
£60 / €69
ISBN 978-94-92311-19-1
English
December 2017

Grand Stand 6 sees a fresh editorial
approach that guides readers through a
dynamic and inspirational exploration of
stands and other temporary spaces.

SUPPOSE DESIGN OFFICE
Building in a Social Context
Category Architecture,
Interior Design, Creative
Process
Authors Suppose Design
Office, David G. Imber and
Mika Yoshida
Graphic Design Soup Design
296 pages
230 x 290 mm
550 photos and illustrations
Hardcover
£32 / €39
ISBN 978-94-92311-15-3
English
October 2017

Suppose is the first book about the works
of the Japanese Suppose Design Office.
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IDENTITY ARCHITECTS
Ippolito Fleitz Group
Category Interior Design,
Product Design, Creative
Process
Author Oliver Herwig
Graphic Design Ippolito
Fleitz Group
376 pages
245 x 280 mm
700 photos and illustrations
Hardcover
£32 / €39
ISBN 978-94-92311-00-9
English
October 2017

Detailed in this monograph is a profound
overview of the Stuttgart-based designers,
showcasing the various creative fields in
which the studio operates.

BUILT UNBUILT
By Julien de Smedt and Julien
Lanoo
Category Architecture,
Creative Process
Author Julien De Smedt
Editors Shumi Bose and
Mark Isitt
Graphic Design Mathias
Clottu
328 pages
230 x 300 mm
1000 photos and
illustrations
Soft cover
£30 / €34
ISBN 978-94-92311-13-9
English
September 2017

Built Unbuilt revisits 16 years of Julien De
Smedt’s work.

BACKLIST

JO NAGASAKA /
SCHEMATA ARCHITECTS
Objects and Spaces
Category Architecture,
Design, Product Design
Author Jo Nagasaka
Graphic Design Frame with
Veronique de Koning
304 pages
230 x 290 mm
700 photos and illustrations
Hardcover with partial jacket
£32 / €39
ISBN 978-94-92311-14-6
English
May 2017

The wide-ranging portfolio of the Japanese
firm Schemata Architects demonstrates its
strengths and inspirational vision.
Pinpointing the founder’s creative spark is
what this book is all about.

STUDIO O+A
Twelve True Tales
of Workplace Design
Category Interior Design,
Creative Process, Office
Design
Author Al McKee
Curators Primo Orpilla and
Verda Alexander
Graphic Design Elizabeth
Vereker
296 pages
230 x 297 mm
300 photos and illustrations
Hardcover
£32 / €39
ISBN 978-94-92311-16-0
English
May 2017

An artfully-designed book which tells O+A’s
design story in a series of twelve true tales
– plus a bonus comic book in the middle of
it all – that accentuate the company’s spirit
of innovation.

HAPPENING 2
Design for Events
Category Event Design
Authors Matthew Hurst,
Ana Martins and Jeanne Tan
Graphic Design Studio
Adriaan Mellegers
304 pages
230 x 295 mm
480 photos and illustrations
Hardcover
£60 / €69
ISBN 978-94-92311-03-0
English
December 2016

Happening 2 covers over 60 stunning
spectacles – from fashion shows to festivals
and exhibitions to exclusive product
launches – that leave lasting impressions.

WHERE THEY CREATE: JAPAN
Creative Studios Shot by Paul
Barbera
Category Creative Process,
Photography
Author Kanae Hasegawa
Editor Joanna Kawecki
Graphic Design Frame
312 pages
200 x 255 mm
300 photos
Soft cover
£25 / €29
ISBN 978-94-92311-02-3
English
November 2016

Reinvigorated by his first visit to Japan in 5
years, Paul Barbera makes this metropolis
the starting point of this new volume of
photographs of creative spaces.
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NIGHT FEVER 5
Hospitality Design
Category Interior Design,
Hospitality Design
Authors Matthew Hurst,
Evan Jehl and Angel Trinidad
Graphic Design
Zoe Bar-Pereg
496 pages
230 x 297 mm
600 photos and illustrations
Hardcover
£60 / €69
ISBN 978-94- 91727-99-3
English
December 2016

As much of a barometer of design as its
successful predecessors, Night Fever 5 is a
global overview of the prevailing trends in
hospitality design.

SOUND MATERIALS
A Compendium of Sound
Absorbing Materials for
Architecture and Design
Category Architecture,
Interior Design, Education
Author Tyler Adams
Graphic Design Abraham
Rivera
288 pages
190 x 250 mm
320 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-92311-01-6
English
November 2016

Providing architects, designers, acousticians,
engineers, students and creative
professionals with a visual encyclopaedia
of sound-absorbing materials, this book is
categorised according to application.
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BACKLIST

KNOWLEDGE MATTERS
UNStudio
Category Architecture,
Creative Process
Authors Ben van Berkel and
Caroline Bos
Graphic Design Proxi Design
(Rein Steger)
400 pages
220 x 250 mm
720 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-91727-98-6
English
September 2016

A book that explores the changing role of
the architect and explains the development
of UNStudio’s in-house Knowledge
Platforms.

3D DELUXE
Noor Island's Realms
of Imagination
Category Architecture,
Interior Design
Author 3deluxe
Graphic Design 3deluxe
288 pages, 245 x 340 mm
360 photos and illustrations
Hardcover
£32 / €39
ISBN 978-94-91727-95-5
English
May 2016

Noor Island is located in the central lagoon
of Sharjah, and has been transformed, by
3deluxe, into an urban-themed experience
where nature and architecture meld in
fascinating fashion.

BACKLIST

SPACES FOR INNOVATION
The Design and Science of
Inspiring Environments
Category Interior Design,
Creative Process, Education,
Office Design
Authors Kursty Groves
Knight and Oliver Marlow
Editor Frame
Graphic Design Frame
288 pages
165 x 225 mm
220 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-91727-97-9
English
June 2016

Spaces for Innovation explains the
relationship between the physical design of
working environments and levels of
creativity and innovation.

GOODS 2
Interior Products from
Sketch to use
Category Product Design,
Lighting
Author Frame
Graphic Design Frame with
Zoe Bar-Pereg
392 pages
220 x 280 mm
750 photos and illustrations
Hardcover
£50 / €59
ISBN 978-94-91727-42-9
English
November 2015

46 iconic design products are analysed and
featured from conceptual design sketch to
realisation. Furthermore, the book also
shows international projects where these
products have been used successfully.

HOLISTIC RETAIL DESIGN
Reshaping Shopping for a
Digital Era
Category Retail Design
Authors Philipp Teufel and
Rainer Zimmermann
Graphic Design Jens Müller
400 pages
165 x 240 mm
400 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-91727-65-8
English
September 2015

This book explores the strategies for
designing and setting up sales outlets and
showrooms in order to offer a holistic
experience. Real-life applications on the
strategies across all customer touchpoints
are showcased with best practice examples.

BRIGHT 2
Architectural llumination
and Light Installations
Category Lighting Design
Editor Frame
Graphic Design Frame
368 pages, 230 x 297 mm
620 photos and illustrations
Hardcover
£50 / €59
ISBN 978-94-91727-41-2
English
April 2015

Bright 2 presents a rich selection of
innovative projects that are setting trends
in the creative use of light. The included
work has been implemented in both
a commercial and cultural context around
the world. The 8-page articles include both
stunning photography and detailed text
information about the project.
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POSTDIGITAL ARTISANS
Craftmanship with a New Aesthetic
Category Art, Fashion,
Product Design
Author Jonathan Openshaw
Graphic Design Frame
260 pages, 230 x 290 mm
300 photos
Hardcover
£32 / €39
ISBN 978-94-91727-61-0
English
May 2015

Postdigital Artisans focuses on a return to
tactility, featuring contemporary artisans
who craft objects by hand whilst embracing
the digital age, drawing inspiration from
these themes. It represents a return to the
physical in the digital age.

NOTEBOOKS
Celebrating the Creative Process
Category Education,
Creative Process
Editor Frame
Graphic Design Frame
160 pages, 170 x 220 mm
16 illustrations
Soft cover
£12 / €15
ISBN 978-94-91727-56-6 /
978-94-91727-57-3
English
April 2015

This series consists of two notebooks, each
relating to the topics of the magazines of
Frame Publishers. Containing 144 blank
pages, there are 16 illustrated sheets
interspersed throughout the notebook that
refer to the topic of Frame magazine.
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BACKLIST

MASTERCLASS
Interior Design
Category Interior Design,
Education
Authors Jane Szita, Enya
Moore and Kanae Hasegawa
Editor Frame
Graphic Design Frame
328 pages, 170 x 230 mm
350 photos and illustrations
Soft cover
£25 / €29
ISBN 978-94-91727-25-2
English
September 2014

Providing an overview of 30 leading design
schools from all over the world, this book is
the definite resource for anyone applying to
graduate school.

RYAN MCGINNESS
Everything is Everywhere
Category Art, Graphic
Design
Author Ryan McGinness
Graphic Design Ryan
McGinness
160 pages, 216 x 279 mm
200 photos and illustrations
Hardcover
£25 / €29
ISBN 978-94-91727-26-9
English
April 2014

This book features Ryan McGinness’
paintings and sculptures from different
bodies of work – Mindscapes, Blackholes
and Women – as well as site-specific work
made for the pages of this book.

BACKLIST

NIGHT FEVER 4
Hospitality Design
Category Interior Design,
Hospitality Design
Author Frame
Graphic Design Frame
560 pages, 230 x 297 mm
1100 photos and
illustrations
Hardcover
£60 / €69
ISBN 978-94-91727-16-0
English
September 2014

Night Fever 4 presents over 130 interiors
– restaurants, bars and clubs, and hotels
– offering a detailed look at the cuttingedge approach of their creators.

MARCEL WANDERS
PINNED UP (EN)
25 Years of Design
Category Creative Process,
Design, Interior Design,
Product Design, Lighting
Concept and compilation
Ingeborg de Roode
224 pages, 220 x 270 mm
300 colour photos
Soft cover
£25 / €29
ISBN 978-94-9172-728-3
English
February 2014

Coinciding with an exhibit of Marcel
Wanders' work in the Stedelijk Museum
Amsterdam, the book explores a rich
oeuvre covering his designs of the
last 25 years.

DIPTYCH
New Window x Lex Pott
Category Product Design
Authors Woes van Haaften
and Lex Pott
Editor Frame
Graphic Design Mainstudio
88 pages, 230 x 308 mm
110 photos and illustrations
Soft cover
£12 / €15
ISBN 978-94-91727-90-0
English
April 2014

Lex Pott drew inspiration from Dutch pine
and created eight products, among others a
room divider, a set of combs and a cabinet.
The series was given the name Diptych.

MASTERCLASS:
Architecture
Category Architecture,
Education
Authors Kanae Hasegawa
and Ana Martins
Editor Frame
Graphic Design Frame with
Linda Beumer and Anna
Hennerdal
320 pages, 170 x 230 mm
350 photos and illustrations
Soft cover, £25 / €29
ISBN 978-90-77174-98-2
English
December 2013

This book focuses on 30 leading graduate
schools around the globe. It unravels the
important aspects about each course, the
schools and their locations, including
interviews with students/alumni that
outline everything a potential student
needs to know.
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MASTERCLASS:
Graphic Design
Category Education,
Graphic Design
Authors Merel Kokhuis and
Kanae Hasegawa
Editor Frame
Graphic Design Frame with
Adriaan Mellegers
320 pages, 170 x 230 mm
350 photos and illustrations
Soft cover, £25 / €29
ISBN 978-94-91727-01-6
English
December 2013

This book is aimed at anyone seeking a
master’s degree course in graphic design.
Comparing 30 schools across the globe,
with examples of graduate work and
interviews with alumni, plus information
about the school.

MASTERCLASS:
Fashion & Textiles
Category Education, Fashion
Authors Jane Szita and
Kanae Hasegawa
Editor Frame
Graphic Design Frame with
Carlo Elias
312 pages, 170 x 230 mm
350 photos and illustrations
Soft cover
£25 / €29
ISBN 978-90-77174-99-9
English
December 2013

Graduate courses dedicated to fashion and
textile design are put under the spotlight in
this guidebook. A vital tool when seeking
a graduate school, with almost 30 of the
leading schools and their courses outlined
in detail.
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BACKLIST

GRAND STAND 4
Trade Fair Design
Category Event Design
Editor Frame
Graphic Design Frame
504 pages, 240 x 320 mm
Hardcover
£60 / €69
ISBN 978-90-77174-72-2
English
April 2013

BACKLIST

NIGHT FEVER 3
Hospitality Design
Category Interior Design,
Hospitality Design
Editor Frame
Contributing Author
Sarah Martín Pearson
Graphic Design Frame
600 pages, 230 x 297 mm
1200 photos and illustrations
Hardcover
£60 / €69
ISBN 978-90-77174-63-0
English
June 2012

Grand Stand 4 brings readers up-to-date
with developments in the fast-paced world
of stand design. The book encompasses
133 stunning projects representing a varied
selection of remarkable trade fair
environments from around the world.

This book takes readers on a whirlwind,
round-the-world tour of the best in
hospitality design.

INDUSTRY OF NATURE
Another Approach to Ecology

INTENTIONALLIES
Shaping Japan & Beyond

Category Architecture,
Education, Product Design,
Materials
Editor Élodie Ternaux,
matériO
Graphic Design Atelier MAJi
288 pages, 224 x 284 mm
200 photos and illustrations
Hardcover with dust jacket
£40 / €49.90
ISBN 978-90-77174-48-7
English
December 2011

Industry of Nature describes 75 sustainable
strategies that nature has developed in
response to issues we face daily, and
showcases designs in which these solutions
have been applied.

Category Architecture,
Creative Process, Interior
Design, Product Design
Author Shuwa Tei
Graphic Design Tycoon
Graphics
280 pages, 239 x 319 mm
650 photos and illustrations
Hardcover
£40 / €49
ISBN 978-90-77174-34-0
English
May 2011

Japanese firm Intentionallies pushes the
architectural envelope. The firm’s portfolio
featured projects from the last 15 years
including residences, offices, restaurants,
shops, buildings and product designs.

GRAND STAND 3
Design for Trade Fair Stands
Category Event Design
Editor Frame
Graphic Design Frame
512 pages, 240 x 320 mm
1100 photos and illustrations
Flexi cover with PVC sleeve
£60 / €69
ISBN 978-90-77174-25-8
English
March 2011

Grand Stand 3 presents 145 trade fair
stands, ranging from small booths to
multi-level structures. Each stand is
presented by a description of the design,
project credits, photography and a designer
profile.
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FLOAT!
Building on Water to Combat Urban
Congestion and Climate Change
Category Architecture
Authors Koen Olthuis and
David Keuning
Graphic Design Frame
304 pages, 170 x 240 mm
300 photos and illustrations
Hardcover
£40 / €49.90
ISBN 978-90-77174-29-6
English
2010

Float! proposes a new way of building: on
water instead of on land. The majority of
world cities are situated on the water and
have too little space where it’s most needed:
in the city centre. Building on water allows
inner-city areas to expand.
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