


Frame is the leading authority on In 2020 Frame has launched
l l spatial design. As a multiplatform a WeChat and Weibo channel
media brand, our omni-channel toreach out and connectto

approach includes magazines, the Chinese community of
web content, books, pop-up interior-design professionals.
stores and live experiences, such The strengthened partnership
as the annual Frame Awards. As  with the Chinese interior-
epicentre of the spatial-design design community will grant

community, Frame connects greater accessiblility to Frame’s
all industry stakeholders: insight, research and network
retail brands, hospitality of innovative creators, makers
providers, cultural institutions and clients, as well as the Frame
and educators. People who Awards.

commission the work and those
who are served by the work.
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AUDIENCE
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FRAME’S READERSHIP

e wants to beinthe know and s
often involved in researching
the latest market trends

® |s creative, design-minded
and lives in urban hotspots
like London, New York and
Hong Kong

¢ s affluent and worldly, and
likes investing in furniture, real
estate and business services

DEMOGRAPHICS

33%

Interior Designers

24%

Architects

20%

Designers

18%

Creative Influencers

0%

Cultural Institutions

4%

Male

46%

Female

37

Average Age
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MAGAZINE

Published six times a year and available in
more than 70 countries, Frame is the world’s
leading print publication on interior
design. Each tactile volume dives deep into
the industry, placing contemporary design in
awider context through expert insights - and
looking ahead to forecast the future.

O 35k Copies X, 47%Newsstand

& 90k Readers 25% Subscribers

15% Controlled circulation
€ 75k Average HHI 10% Events

3% VIPS

16% 66% 18%

Americas Europe Asia-Pacific

16% Benelux

13% Germany

12%  United Kingdom
8%  United States
6% ltaly

DIGITAL

Frame’s digital platforms connect and guide
design-industry professionals with a daily
newsfeed on frameweb.com, curated
newsletters and engaging social-media
content. Our original coverage includes
contextualized projects, key industry events
and new-and-noteworthy openings.

275k Page views / month
90k Users /month

60k Newsletter subscribers
215k Followers

270k Followers

€ Q= [mb O

45k Followers

25% 44%  31%

Americas Europe Asia-Pacific

16% United States
7%  United Kingdom
6%  Netherlands

5%  China

5%  Germany

FRAM3 r—
AVEN RS S LA

= _I:j_l':_::l R = = gﬁ;ﬁ,‘;ﬂ‘“‘

AWARDS

The Frame Awards honour the world’s best
new interiors - and the people behind them.
A monthly changing jury panel votes for

the best interiors of the month and the best
projects are automatically shortlisted for the
Frame Interior of the Year awards which will
take place on 17 June 2021.

& 1k Event attendees

® 50k Pageviews / month
&4 Monthly changingjury
K. 1kProject submissions
A 28k Online votes

@ 50 Countries

18% 54% 28%

Americas Europe Asia-Pacific

21%  Netherlands
12%  United Kingdom
1%  Germany

6%  France

4%  United States

FRAM3



EDITORIAL CALENDAR

FRAMEI

THE POST- THE POST- S
PANDEMIC PANDEMIC =
PLAYBOOK PLAYBOOK
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FRAME 138 | JAN/FEB
Frame Lab: Work

Innovation in the car space
Highlights from Dutch Design Week and
Fuorisalone

FRAME 139 | MAR/APR
Frame Lab: Wellbeing
Fashion on Show: innovations
in visual merchandising

Booking deadline 19/10/2020
Copy deadline 26/10/2020
Artwork deadline 16/11/2020
On sale 01/01/2021

FRAME 141 | JUL/AUG
Frame Lab: Living
New tendencies in the travel

industry

Highlights from ISH, Salone del Mobile and
Milan Design Week

Booking deadline 19/04/2021

Copy deadline 26/04/2021
Artwork deadline 17/05/2021

On sale 01/07/2021

Highlights from IMM

Booking deadline 18/12/2020
Copy deadline 25/12/2020
Artwork deadline 15/01/2021
On sale 01/03/2021
FRAME 142 | SEP/OCT

Frame Lab: Retail
The world’s best interiors

from The Frame Awards
Highlights from Domotex, Clerkenwell
Design Week, 3daysofdesign and Neocon

Booking deadline 18/06,/2021
Copy deadline 25/06/2021
Artwork deadline 19/07/2021

On sale 01/09/2021

FRAME 140 | MAY/JUN
Frame Lab: Hospitality

What's driving workspace design
Highlights from Maison & Objet, Cevisama and

Stockholm Furniture & Light Fair

Booking deadline 08/02/2021
Copy deadline 15/02/2021
Artwork deadline 08/03/2021
On sale 01/05/2021
FRAME 143 | NOV/DEC

Frame Lab: Learning
Fashion on show: 2021's most
Innovative catwalk designs

Booking deadline
Copy deadline
Artwork deadline
On sale

16/08/2021
23/08/2021
16/09/2021
01/11/2021

FRAM3
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For the 2021 edition, Frame
Awards has become a more
democratic, integral part of the
global interior-design community.
Starting from September, a
monthly renewed jury panel of 15
iIndustry stakeholders will vote
for Interiors of the Month as well
as highly commended projects,
regardless of category. To ensure
maximum jury inclusivity, all
professional members of the
global interior-design industry

- regardless of nationality, race,
gender, age or job role — are
invited to apply for a chair. The
evaluation process will take place
online, showing the jury’s scores
for each submitted project to
offer full transparency. The best
projects of each category will
automatically be shortlisted for
the Interior of the Year awards, to
be judged by a grand jury of 40
industry leaders in June 2021. The
Frame Awards 2021 ceremony will
take place on 17 June 2021,

Partnership options available from €3,500

15.08.2020
EARLY BIRD SUBMISSIONS

01.09.2020
REGULAR SUBMISSIONS

01.04.2021
SUBMISSIONS CLOSE

01.05.2021
NOMINEES ANNOUNCED

16-17.06.2021
LIVE JUDGING

17.06.2021
FRAME AWARDS CEREMONY

FRAM3



SPONSORED
CONTENT

Frame produces premium
content — a curated blend of
print, digital and social media -
that reaches the eyes of relevant
industry stakeholders. Our
bespoke branded articles offer
comprehensive insights into your
company or campaign — whether
it's a new product release,
collection, production process
or event.

Our branded magazine
editorials - bespoke
documentaries, portraits and
product-focused pieces -
provide readers with inspiring
in-depth coverage on your
company or campaign. All
articles are produced in close
collaboration with our expert
editorial team.

Branded content on frameweb
can be an extension of print
coverage, or a stand-alone
online story. Harnessing

the flexibility of the medium,
web campaigns can combine
engaging editorial copy

with dynamic films and a wealth
of inspiring imagery.

Branded social-media posts can
stand alone or be an extension of
print and/or web coverage. Utilize
Frame’s social-media following
to connect to our diverse and
discerning design network via
interactive content.

How Pedrali and Sebastian Herkner cooked

up a special collection for hospitality spaces

— el SO
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PRINT RATE
CARD 2021 m

STANDARD

EDITORIAL

6-Page advertorial €18,530 —
Fold-out spread

+€2,250

Spot UV + £3,275
EXTRA Foil print + €£3,950
PRINT SPECIFICATIONS
Spread 460 X 297 mm (incl. 3 mm bleed)
First spread 440 X 297 mm (incl. 3 mm bleed)
Single page 230 X297 mm (incl. 3 mm bleed)
Back cover 230 X 297 mm (incl. 3 mm bleed)
— Certified PDF format
- Colour profile: CMYK PSO Uncoated v3 (FOGRA52)
-300 dpi

- All fonts embedded or outlined
- Crop and bleed marks included

Media Kit 2021 8 FRAM3
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DIGITAL

Frame’s digital platforms
connect and guide design-
industry professionals
with a daily newsfeed on
frameweb.com, curated
newsletters and engaging
social-media content. Our
original coverage includes
contextualized projects, key
Industry events and new-
and-noteworthy openings.

275k Page views / month

90k Users / month

59% Women / 42% Men

25% 44% 31%
Americas Europe Asia-Pacific

16% United States
7%  United Kingdom
6%  Netherlands

5%  China

5%  Germany
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SOCIAL MEDIA

Frame’s social media
channels highlight the most
engaging stories from the
magazine and website with
rich-media formats like
animated slideshows and
moving pictures. Always
timely and relevant, Frame’s
digital content provokes

conversation and interaction.

f 215k Followers
270k Followers
Y 45k Followers

27% 45% 19%

Americas Europe Asia-Pacific

21%  Netherlands
12%  United Kingdom
1%  Germany

6%  France

4%  United States

NEWSLETTER

With a subscriber base of
20,000 design professionals
and an opening rate which
surpasses the industry
average, Frame’'s newsletter
sets the daily agenda for
architects and designers.

60k Subscribers

40% Opening rate

49% Women / 51% Men

23% 47% 24%
Americas Europe Asia-Pacific

16% United States
7%  United Kingdom
6%  Netherlands

5%  China

5%  Germany

FRAM3 daily

FRAM3



SPONSORED
CONTENT

MAGAZINE  EVENTS  AWARDS

THE NEXT SPACE 34 AUGUST 2020

FRAM3 daily

ong team spirit. And
s that
319, while just 14

How Pedrali and Sebastian Herkner cooked
up a special collection for hospitality spaces

Hanpizatity
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Pedrali has been busy at work. The Fralian furmiture manufacturer has
recently released their new collections for 2020, which pion
versatility - a reflection of the extreme adaptability that the pandemic has
required from us ard our spaces. At the same time, the products do not
sacrifice the aesthetic or high quality - or the focus on wellness,
sustainability and comfort - that consumers have come to expect from
Pedrali. The COVID-19 crisis has propelied the design community into
new era of creation and with that has come the meed to work with inspired
designers more than ever.

Thankfully, they had already tumed to acclaimed German designer
Sebastian Herkner to create Blume, a collection of chairs and coffee tables
for different kinds of ¢ nvil Their collaboration began with in-
person meetings, though toward the Last steps of the development they
switched to online meetings due to the pandemic. But this didn't hinder

WHAT WE READ
SURFACE

A community raffic that
uplifts queer artists and
designers

FAST DOMPANY

GoPros, plastic sheeting,
and colored tape: how one
of America's oldest hospitals
adapted 0 COVID-1%

THE HEW YORK TIMES
5 things we know about

11
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SPONSORED
PACKAGE
( O ‘ \‘ T E ‘ \‘ T Announce your latest project,
product or competition
with a sponsored article on
P AC I<AG E our website and FRAME

magazine. The article will be
produced by our in-house
editorial team and will be
cross-promoted on our
print, web, and social media
channels.

500+ words per article

5-7 images

Promotion in our daily newsletter
Promotion on our Facebook, Twitter
and LinkedIn

€8,500

lllllllllll

FRAM3 daily

1t hard 1o cope with two existential threats st any one time. The defaalt ks often
1o try and tackle the most immediate crisis first and hope there’s still enough

margin o get around 1o the other one later. So it was many that sssumed that the
climate crisis would take a hack seat whilst we dealt with the here and now of a

global pandemic. Nod 5o, as our lead story shows, In fact, 2020 has made
cansumers even more climate aware, and that means brands cannot afford o
suddenly drop sustainability roadmaps — imcluding any plans to refrmat
embatiled retail cutlets. For now, sustainability and social distancing will have

Designers, wish you had a road map for
designing mid-pandemic? Andreu World has
just released one

Enlisiting the expertise of six international
designers, the Spanish brand compiled WHAT WE READ

...........

EPONSORED

Designers, wish you had a road

Media Kit 2021 12

ALL EYES ON YOU
PACKAGE

About to launch a new
product or collection, or kick
off a fresh collaboration?
Then this Frame package

is the perfect choice. It

will maximize your brand
visibility with an omnichannel
approach. Offering a mix

of editorial content (visible
on our homepage for a full
week), newsletter inclusion
and social media presence, it
will highlight your brand to our
audience on all levels.

1 pinned editorial article

1social media promotion (Facebook,
LinkedIn, Twitter)

1 newsletter post

Social media promotion (Facebook,
Instagram)

linclusion in Instagram Stories
1Instagram feed post

1week - MPU on frameweb

€4,500

FRAM3



SOCIAL

MEDIA
POSTS
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FRAM3
2021

FRAM3
Frame
T g spatial

he world's leadin
Visit website o

o

SUBMIT YOUR BEST

INTERIORS NOW

About

spaces.

al design media brand and network.

FEd

SOCIAL MEDIA
PACKAGE

On post on Facebook,
Twitter, LinkedIn
1lmage / video

Up to 200 characters
1x account handle

Up to 3x hashtags

Ix CTA link

€500

2222222

Mark magazing

Minety Mirnutes of Frama

13

SOCIAL MEDIA
PACKAGE +

Facebook, Twitter, LinkedIn,
WeChat, Weibo

Image: 1920 x 1080 px
Video: 16:9

Up to 200 characters

1x CTA Link

€750

PAID SOCIAL MEDIA
POSTS

Sponsored post on
Instagram & Facebook
Targeted audience
1lmage / video

Up to 200 characters

Up to 2x account handles
Up to 3x hashtags

1x CTA link

€900

FRAM3



INSTAGRAM
POSTS
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CURATED
PINTEREST
BOARD

Media Kit 2021

|

15

Increase your visibility and
leads by engaging with

our Pinterest community.
Our creative team creates
curated image boards on
which you can place up to 10
pins. The boards stay online
for one year and can be
renewed annually.

€1,500 per board

Frame Publishers

3.8 meoathiy kg viewers

Frama ks the werld's kading madia brand and natwerk
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HFramelive:
Designing for
de-growth

How can we save people
and the planet?

#Framelive: designing for de-growth - how can we save people and the planet?

Media Kit 2021

#Framel.ive:
Post-pandemic
event design

How will the show go on?

Join the conversation and
become part of our popular
Frame Live video series. Link
your brand to a series of talks
about the future of retail, living
or work and gain valuable
insights from our community
of architects, creatives and
Interior designers.

Ray Winkler Tune in today

A at 1600 CEST

Christopher
Lee

Managing director of Populous

Robert
Thiemann

Frame founder and director

16

Sponsorship only - Logo
integration and placement
for the promotion of

the event, on Instagram
Highlights and in the article

€3,500

Sponsor integration in the
Live discussion, integration
in the recap article, logo
Integration and placement
for the promotion of

the event, on Instagram
Highlights and in the article

€6,500

FRAM3



DISPLAY

ADVERTISING

MAGAZINE EVENTE AWARDS  STORE FRAMH

Q,  Explore the Nexi Space

COVID-I8 Crisis
e .

RETAIL + HOBPITALITY v WORK ~ INSTITUTIONS ¥ RESIDENCES v SHOWE v PROFESEIONAL -

=R

T |

Three spaces that use
textile wall coverings as

centrepieces
Roundup .
Data Dive: why the This multifunctional live-
climate, rather than workspace in the
COVID-18, will define the Netherlands takes ‘work
future of retail design from home' to a new

level

Residantial

Latest submissions Frame Awards

[ “}: hﬁ

A 3 -
¢ 1-7 BREAD FANGDA POLY GALAXY LAND BUGU BUGU KID

NANJING SHIMAO

SUBMIT PROJECT

Data Dive: health and
convenience trump
entertainment in the
future smart home

Business of Dusign .

NET OFFICE
CITY SHOP K3 CENTER MWORKS MAO FURNITURE
Matrix Design PONE ZHANGZHOU SPACE SHOWROOM
Zest Art Matrix Design Shenzhen Super Normal
Design
Media Kit 2021
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NEWSLETTER
ADVERTISING
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FRAM3 daily

1'll approximate: 15 fish-finger sandwiches, 12 spaghetti bologneses, 10
chicken schnitzels. This is a rough estimate of my most frequently cooked
meals since the start of the pandemic, If this seems repetitive, # recent
study shows that most are even worse off, with the average American
having prepared the sam 28 0 ince lockdown, As our Icad story
ed foo the role the kitchen plays in all

shows, 2020 has placed
our lives. Out of necessity, many have learnt to cook properly for the first
time, and quite a few are enjoying it. Others, though, are also starting to
suffer from fatigue and a lack of inspiration. For o young i
suddenly weaned off of cating out and taking out, the kitchen as we know
it has some shortcomings. That sounds like a design challenge: read more
in our Data Dive below.

FRAME market

Spanish design brand Roca has

created the (new) new showroom

‘Since 2009, Spanish bathroom design brand Roca has commissioned seven
imternational *Gelleries” that give more than lip service to synthesizing
and commerce.

ROCA

Tick. Tick. Tick. That's the sound /J
of Tik-Tap, the design that won

jumpthegap®'s special We Are

‘Water Foundation Prize.To raise

awareness of the acute water

shortage in developing countries,

18

N1 DAILY NEWSLETTER
LEADERBOARD

Exclusive position
Dimensions: 600 x 180 px
Format: JPG, GIF

€650 per day
€1,850 per week

N2 DAILY NEWSLETTER
POST

Image: 1920 x 1080 px, JPG,
GIF

Text: Up to 300 characters
CTA: One Link

€750 per day

N3 PRODUCT
NEWSLETTER POST

Image: 1920 x 1080 px, JPG
Text: Up to 150 characters
CTA: One Link

€550 per day

FRAM3
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DIGITAL

SOCIAL MEDIA

CARD 2021

FRAME LIVE

DISPLAY

NEWSLETTER




HEADQUARTERS
REPRI ‘/S I : ‘ J I A I I \/ I ‘L Frame Publishers B.V.
Amsterdam, The Netherlands

T+312042 33 717
frameweb.com

SALES
Baruch Pichowski

bp@frameweb.com
T:+44 747109 39 09

Sara Breveglieri
sb@frameweb.com
T: +39 3394 37 39 51

ITALY
Michele Tosato

michele@studiomitos.it
T: +39 0422 89 48 68
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